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The event opened on November 30th with an even-
ing Networking Reception – enabling the delegates to 
get together and interact socially and professionally in a 
relaxed atmosphere, over drinks and canapés.

The next two days were dedicated to presentation 
sessions, interspersed with Q&A and further social and 
networking opportunities: refreshment breaks, lunches, 
exhibition visits and the offi  cial conference dinner.

The presentations programme was opened by Confer-
ence Chair Noru Tsalic, who represented the organisers 
Nortal Consulting. Entitled ‘Trends and Developments in 
the Global Market for Blow Moulding’, Noru’s presentation 
was designed to set the scene for all the other talks.

The fi rst keynote speaker was Ms Gloria Gabellini, 
Director Environmental Policy at PepsiCo, presented 
‘Building a world without plastic waste’, which traced Pep-
siCo’s roadmap to sustainable packaging. Ms Gabellini 

Review of the 5th edition of the international conference, 
exhibition & networking event

Blow Moulding 2021
by Noru Tsalic, Nortal Consulting & Conference Chairman, Blow Moulding 2021

Every year, the international Blow Moulding conference, exhibition and networking event brings 
together the entire supply chain associated with this industry: from brand owners and retailers 
to designers, manufacturers of packaging components (preforms, bottles and other containers, 
as well as caps and closures, labels and sleeves, etc.), providers of equipment and technology, 

suppliers of raw materials and additives – not 
forgetting of course recyclers, sustainability 
experts, academic researchers and 
regulators. This enables experts and leaders 
from diff erent areas of activity to interact, 
explore new collaborations and, ultimately, 
accelerate progress and innovation. The 2021 
edition took place in Brussels, Belgium, on 
December 1-2, as a face-to-face event under 
special pandemic-related health and security 
precautions.  

The Conference Foyer hosted not only the refreshment breaks, but also a lively tabletop exhibition. Exhibitors had the 
opportunity to display products, samples, posters and other marketing material, as well as engaging the attendees in 
interesting conversations.

http://www.petpla.net
http://www.petkamold.com
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showed how PepsiCo’s sustainabil-
ity strategy stands on three pillars: 
Reduce, Recycle, Reinvent.

This was followed by another key-
note speaker: Mr Gian De Belder, 
Technical Director R&D Packag-
ing Sustainability at Procter & 
Gamble. Focused on sustainability, 
his presentation touched on several 
initiatives and case studies, includ-
ing intelligent sorting (for instance via 
Digital Watermarks), data mining and 
consumer engagement.

Interestingly, both Ms Gabellini 
and Mr De Belder stressed the key 
importance of collaboration across 
the entire supply chain. It is only by 
involving all the links that real pro-
gress can be made towards circular, 
sustainable packaging solutions.

Mr Konrad Senn, Head of Devel-
opment Line Solutions & Plas-
tics Technologies at Krones AG, 
presented a comparative review of 
modern preform heating technolo-
gies: microwave, laser and infrared. 
While it is clear that effi  cient, rapid 
and uniform heating is of utmost 
importance, how should such heat-
ing be best achieved? The detailed 
analysis revealed the advantages and 
drawbacks of each technology and 
how they can be best designed and 
deployed to achieve optimal effi  ciency, 
quality and throughput.

We are all familiar with equip-
ment demonstrations at trade fairs: 
entire production lines are set up and 
operated at great eff ort and cost, to 
show potential customers the latest 
innovations. Blow Moulding 2021 

has pioneered a new concept: 
V-Demo (or Video Demonstra-
tion). These professionally 
developed videos showcase 
products in actual operation, 
making the audience aware of 
the latest improvements and 
innovations.

The fi rst such V-Demo 
was screened on behalf of 
the KHS Group. The video 
highlighted the company’s 
holistic approach in support of 
packaging sustainability eff orts. 
Equipment manufactured by 
KHS provides comprehensive 
solutions for increased use 
of rPET, as well as innova-
tions resulting in better energy, 
material and cost effi  ciency, 
while preserving high levels of 
product quality.

In another V-Demo, Sacmi 
Imola showcased a new tech-
nology called Compression 
Blow Forming. Starting from 
PS, PET or HDPE granules, 
this new process combines two 
established technologies: com-
pression moulding and stretch 
blow moulding. This results in 
lighter, high quality and highly 
reproducible containers, with 
fewer internal stresses and a 
more effi  cient use of material 
and energy resources.

Prof. Thomas Mueller-
Kirschbaum is a former 
Head of R&D and Sustain-
ability at Henkel. He currently 
helps other companies design 
and implement sustainabil-
ity strategies. Entitled ‘Inno-

Swiss Made | www.imdvista.ch
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vations, achievements and future 
roads towards circular economy’, his 
presentation stressed the importance 
of working in parallel and of involv-
ing all actors, while making sure that 
their eff orts are properly aligned and 
coordinated.

Mr Andrew Capper, Creative 
Director at Echo Brand Design, 
discussed the important issue of 
lightweighting, seen from a brand 
designer’s perspective. Additionally, 
Andrew’s presentation contained very 
valuable insights into the future: how 
far can we go in terms of lightweight-
ing? How can we better use it to 
enhance the brand and how can it be 
more eloquently communicated?

Design issues were also the 
topic of the presentation delivered 
by Ms Tetiana Pronikova, Head of 
Development Group – Americas at 
PET Technologies. By examining a 

number of case studies, Tatiana dem-
onstrated how design has to produce 
an optimal ‘marriage’ between aes-
thetics and manufacturability. 

Next, Mr Matteo Gaiardi, Sales 
Director at independent blow 
moulder Serioplast, described his 
company’s journey towards circular 
packaging.  The general strategy is 
embodied by the slogan ‘Reduce, 
Recycle, Reuse’.

Dr Lex Roes, Senior Environ-
mental Specialist at Ecochain, is the 
author of an interesting comparative 
study of the environmental impact of 
plastic and glass packaging. Based on 
the data generated by the study, his 
presentation showed that a 26 g PET 
jar had a much lower environmental 
impact, compared to a glass jar of 
equal volume, which weighed 190 g.

Mr Johan Kerver, CEO of Fil-
igrade, presented a novel Digital 
Watermark Technology. Adopting a 
minimalistic strategy, the new tech-
nology is based on simple codes. It 
necessitates a small area, on which 
simple code can be either embossed 
or printed. The business model is 
based on licensing the technology, 
with royalties being paid by the brand 
owner.

Entitled ‘Innovations, achieve-
ments and future roads towards the 
circular economy’, the next keynote 
session was authored by Mr Dominik 
Szwed, Packaging Development 

Specialist, Danone Żywiec Zdrój 
S.A., Poland and presented by 
Mr Philippe Diercxsens, Environ-
ment Manager at Danone Waters. 
It described Danone’s multi-pronged 
sustainability strategy, with particular 
stress on Danone Waters’ global and 
local initiatives.

Blow moulding serves not just 
consumer packaging, but also indus-
trial packaging markets. The next 
presenter, Mr Sami Awad, General 
Manager of ABCO United (a major 
regional blow moulder headquartered 
in Egypt) spoke about ‘Packaging of 
lubricants in Africa and the Middle 
East: a review of the main issues and 
requirements’. Mr Awad delighted the 
audience with a thorough analysis of 
that industry, its regional characteris-
tics and common issues that crop up 
in that market.

Mould design used to be con-
sidered an art. But, as Mr Julien 
Papillon, owner and VP Business 
Development of Matissart, clearly 
demonstrated, the ‘art’ of designing 
and optimising complex moulds for 
high performance products has now 
evolved to an exact science. Mr Papil-
lon showed how Finite Element Analy-
sis can be deployed as a high preci-
sion tool, resulting in faster design of 
optimised moulds for demanding blow 
moulded articles.

After accumulating lots of valu-
able experience in the industry, Dr 
Assia Ouchchen established Plas-

http://www.acmedrinktec.com
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